


stuff the bus with 

Donate $10 of school supplies and have 
your choice of one or both options:

Certain restrictions apply. *FTTH customers must sign up 
for 4.0Mb or faster in order to qualify for promotion.  

Customer must call into office to cancel free month of Starz 
if service is no longer wanted. Service is not available in all 

areas. School supplies and donations will help support 
Communities In Schools’ Stuff The Bus campaign.

option 1:
sign up or upgrade 
YOUR BUNDLE to 
3.5mb* or faster 

and receive a 
$20 credit 

on your next bill. 

option 2:
sign up or upgrade 

to the premier 
digital tv package 

and get 
one month free 

STARZ Movie Pak.

COMMUNICATOR

Employee Anniversaries
Debra Johnson

Executive Assistant /                 
Benefits Coordinator

21 Years

Jody Souther
Engineer Supervisor

16 Years

Brian Smithey
Cable / I&R Combination

15 Years

If you find your member number in our newsletter, you will receive $20 credited toward your next bill.

Blacklist/Whitelist - Blacklists are 
composed of Web addresses that are blocked 
by recipients.  Internet service providers (ISPs) 
keep such lists to block the addresses of known 
spammers.  Whitelists are composed of 
addresses that are approved for receipt of 
email.

Bounce - An email bounces when it is 
rejected for some reason.  A “hard” bounce 
happens when the email is rejected due to a 
permanent factor, such as an invalid email 
address.  A soft bounce happens due to a tem-
porary issue, like an offline server or full mail-
box.

HTML/Plaintext - HTML enables the 
use of fonts, graphics and background colors.  
Plaintext is text-only.  Unless there is some 
special reason to use plain text, HTML email is 
preferable in generating increased intereste 
among customers.

Opt-in/Opt-out - When customers 
opt-in (or subscribe) to an email list, they 
choose to receive email from that company.  
You should also supply a link so that the cus-
tomer can opt-out, or unsubscribe, from that 
email.

Viral Marketing - This type of market-
ing is the Web version of “word-of-mouth) 
advertising.  The customers do the work of 
spreading your message for you.  Asking a 
customer to forward an email to a friend who 
also might be interested is a way of doing this.  

Brush Up on your 
Email Vocabulary

wilkes.net /mywilkes.net 

Tammy Blevins
Switchboard

1 Year

Lisa Lingle
Distpatcher

1 Year

9548


